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RETAIL ENGAGEMENT APP FOR CUSTOMER
LOYALTY

Overview
®

A retail giant needed to go beyond transactional interactions to build genuine
customer loyalty. Through user research, Network Science identified a gap:
customers wanted community, discovery, and personalization — not just a
shopping tool. The solution was a purpose-built engagement app.

)

Built a personalized retail engagement platform that combined content,
community, and intelligent recommendations to drive deeper customer loyalty
and repeat engagement.

( Retail Engagement App )

( Community Building Framework )

( Retention & Loyalty Engine )

( Personalized Customer Journeys )




Impact

@

e Client gained deeper, data-rich understanding of its customer base.

e Platform engagement surged — users returned for community value, not just
purchases.

o Customer loyalty strengthened as the app became a trusted partner in users'
digital journeys.

o Competitive positioning elevated as a customer-first digital brand.

Result

140% 130% 125%

Engagement Rate Customer Loyalty Platform Retention

The retail engagement app moved the client from a transactional model to a
relationship-driven one. By combining personalization with community, the
brand created a platform users choose to return to — setting a new standard for
customer-centric retail.
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